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Brands Listed with IHD



Delivering High Readership in 

Leisure, Business & Wedding Travel Market

30+
Annual
Editions
Distributed
since 1995



Presentations are tools that can be used as
lectures, speeches, reports, and more

P editionrint

7.5 Lack
Annual Readership

Hotel owners, travel executives, corporate travel planners,
and hospitality professionals.

Target Audience

Choose from full-page, double spread, half-page, or photo
listings to showcase your property effectively.

Multiple Listing
Options

High-quality printing and premium layouts, ensuring
maximum brand exposure.

 Widely circulated to travel agencies, hotels, tourism
offices, and corporate buyers.

High Quality Design

Annual Edition
Distribution:



1.2 Million
Page Views

3.5 Lack +
unique page views

Hotels are showcased on www.indianhoteldirectory.in, a trusted
platform for travel planning.

Website & Online Directory

Increased discoverability on Google and travel-related searches.SEO-Optimised Listings

Over 1.2 million page views, with 3,50,000+ unique page views.Annual Digital Page Views

Presentations are tools that can be used as
lectures, speeches, reports, and more

D editionigital

http://www.indianhoteldirectory.in/


of readers are domestic travelers who seek information about local hotels,
ranging from budget to luxury.

Domestic Tourists

60-65% 

of readers are international travelers looking for quality stays, particularly in
tourist hotspots across India.

International Tourists

20-25% 

of readers are corporate clients or professionals seeking accommodations
for business trips, conferences, or work-related events.

Business Travelers

10-15% 

are family and group travelers looking for family-friendly hotels, resorts, and
event venues.

Families/Groups

5-10%

of readers focus on hotels and resorts offering wellness services like yoga,
meditation, and Ayurvedic treatments.

Wellness and Health Retreats

5%

R profileeadership



50-55% 30-35% 10-15%
Tier 1 Cities Tier 2 and 3 Citites
50-55% of readers are from
major cities such as Mumbai,
Delhi, Bengaluru, Chennai, and
Kolkata.

30-35% of readers come from smaller
cities like Jaipur, Ahmedabad,
Chandigarh, and Pune, seeking both
budget-friendly and mid-range options.

International Readers

10-15% of readers are international tourists,
especially from neighbouring countries like
Sri Lanka, Nepal, Bangladesh, and also
travelers from Western countries.

G reacheographical



of readers prefer using an online or
mobile-based directory, leveraging

search functions, reviews, and direct
booking options.

O n l i n e  D i r e c t o r y  U s e r s

70%

of readers access

hotel directories use

on desktops or

tablets

60%

30% use on mobile devises

for detailed searches

30%

R
Behavior and Preference   

eadership

of readers prefer a physical directory for
offline browsing, often found in travel

agencies, tour operators and corporate
libraries.

P r i n t  D i r e c t o r y  U s e r s

30%



55% of readership is
interested in hotels

vacations
holidays
short getaways.

25%of readership focuses on
hotels suitable for:

corporate travel
meetings
conferences

15% of readership is looking
for venues for 

weddings
conferences
exhibitions
large events.



50-60% 
30-40%of readers prefer to

book directly through
the hotel’s own
platform, especially for
loyalty benefits.

of hotel bookings are
made through online
platforms like OTAs
(Online Travel Agents)

B Preferenceooking



Short Stays40%

Long Stays
60%

Length of Stay
AverageDuration: Typically 1 to 3 nights

Guests: Business travelers, weekend
vacationers, or those on brief trips

Purpose: Short vacations, business
meetings, transit stays, or events
(e.g., weddings, conferences)

Duration: Usually 4 nights or more, with some
stays extending to weeks or even months

Guests: Long-term business travelers, tourists
on extended vacations, or people relocating

Purpose: Extended vacations, long-term
projects, corporate relocations, or seasonal
stays



Gate Fold Listing

Key highlights of Gate Fold Listings are:

 4 Full Pages | Brochure-style design | Min. 10-12 Photographs | Detailed Hotel Description | Conference Facilities |
Logo, Tariff, Address, Contact Info (Tel, Fax, etc.)

The Gate Fold (Four Page Listing)
is the most important position in

the directory, ensuring maximum
visibility. 

With four entire pages dedicated
solely to your listing, it captures

the reader’s attention without
distractions from other hotels. 

This comprehensive listing
feature 10-12 photographs, an in-
depth description, dining options,

conference halls, wedding
venues, tariffs, packages, and

more.
 
 
 



The Double Spread Listing offers a
prominent position in the directory with
two full pages dedicated to showcasing
your property. 

It allows ample space for detailed
descriptions, 5-6 Photographs, and key
information, ensuring your hotel gets the
attention it deserves. Ideal for properties
seeking greater exposure and a
comprehensive presentation.

Double Spread Listing

2 Full Pages | Expansive space for detailed write-ups and visuals | Min. 5-6
Photographs| Logo, contact information, amenities, and more.



Full-Page Listing is a powerful and popular option for
hotels looking to stand out. One full page is dedicated
entirely to your property. 

With clear description, 3-4 photographs, restaurants,
amenities, and key offerings, complemented by
stunning visuals. this listing category make sure that the
reader stops and make notice of your hotel or resort.

Full-Page
Listing



A cost-effective yet impactful way to showcase your
hotel. This listing includes a well-structured layout with
high-quality images, a brief yet compelling description,
and essential contact details. 

Ideal for hotels looking for substantial visibility while
maintaining budget efficiency, it ensures that your
property stands out to potential guests and corporate
travelers.

Half-Page
Listing



Showcase high-resolution images of
your hotel’s exterior, interiors, and
amenities alongside essential details
such as location, key services, and
contact information. 

This visually engaging format helps
capture potential guests’ interest
quickly and effectively, ensuring that
your property stands out in a
competitive market. Ideal for hotels
looking to enhance their visibility
through a visually-driven approach.

Photo
Listing

A straightforward listing that
provides key hotel details such as

name, location, contact
information, and essential

features. 

It is ideal for those looking for a
budget-friendly way to gain

exposure while maintaining a
presence in the industry.

Normal
Listing
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